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Paws + Claws Logo Design
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Paws and Claws Holistic Animal Clinic wanted a new logo to reflect its business, font selection, color palette 
selection, and stationery items. The logo also needed to be scalable and used on a wide variety of media for-
mats. The target audience was pet owners who seek natural remedies and care for their pets. The demograph-
ic was upper-middle class who would go the extra mile for their pets.

A variety of designs were tested using images that would easily be connected to holistic remedies, wellness, 
and alternative medicine. Ultimately the logo with infinity sign was chosen since it is a familiar symbol often 
associated with “mind, body, and soul” healthcare methods. By adding the paw and bird prints to the logo, 
potential clients would know that the clinic offered veterinarian services to a wide variety of animals. 

The soft mint green and purple colors are meant to feel calming and healing, as well as call to mind similar col-
or schemes used for human health spas. Through color, the clinic expresses their commitment to taking a soft, 
comforting path to veterinary care. 
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Retro Magazine Layout
Create a magazine spread for an article titled “Are the Planets Inhabited?” 

For as long as I can remember I have been fascinated by space exploration (I am a proud Space Camp gradu-
ate!). I took inspiration from a 1950’s space race/retro aesthetic that can be found at one of my favorite hotels, 
Cabana Bay Beach Resort, as well as inspiration from a television obsession of my childhood, The X-Files. I 
knew a UFO had to be included somehow! With that imagery in my head, I wanted to display them in an unex-
pected way. No dark, Star Trek, racing through the galaxy motif.

The serif, bouncy Life Savers font has the audience instantly recalling the Space Race era. The sans serif copy 
font, Myriad Variable Condensed, provides a modern contrast, connecting the past and the present. Drop shad-
ows and pull quotes help select text stand out more and add emphasis. The UFO creates movement and draws 
the reader’s eyes down the page and naturally to the next page where they follow the planets diagonally up 
the page. Just enough negative space was left to help the layout feel light and airy. 
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Frida Kahlo Typography Portrait
Select a historical figure that inspires me and choose a typography that best represents their personality. Then 
create a typography portrait using words that describe the subject.

Inspired by the life and art of Frida Kahlo, I selected her as the subject of my typography portrait and I carefully 
chose words for the piece that would describe her personality, art work, politics and struggles. Nickolas Muray’s 
photograph “Frida, Pink/Green Blouse, Coyoacan, 1938” served as the base portrait of my work.

Kabut Hitam was chosen as the typography since the brushlettering most represented Kahlo’s identity as a 
painter. Adobe Illustrator was used to create this project. Options like the Type on a Path Tool, or using text to 
fill a space as defined by certain shape, were utilized to design the portrait. To define the parts of Kahlo’s face 
and ensure that the audience could visually tell who the subject of the portrait was, I used different stroke sizes 
of this typography, as well as outlines only, in order to create texture in the portrait.
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Pasta Amore Menu
Create a menu for Italian restaurant Pasta Amore, using the logo, colors, and typography provided by the client. 
Pasta Amore is an establishment targeting upper-middle class families, where parents are in their 30’s and 40’s 
and looking for a place to bring their young family that is nicer than McDonald’s, but not as formal as a restau-
rant where you need a reservation.

Adobe InDesign used for the layout of the menu. A two-sided menu in the Tabloid 11x17 size was chosen in an 
effort to mirror trendier menu styles from restaurants like Dough that appeal to “older millennials” with young 
families (Pasta Amore’s target audience). Pictures of food were purposefully not used to let the text be the main 
design feature.

The border style uses colors from they style guide. The dividing lines stand our just enough to force the eyes to 
start at the left of the page and work their way down and back up to the top of the second column. The tomato 
image from the logo was used to fill negative space and also continue to establish brand identity.
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The typography in the “Our Strory” section was kept consistent with the other sections of the menu, 
but the slight difference in boldness helps the section stand out and demands to be read. 

One last effort to connect the audience beyond the restaurant table is done with the inclusion of Pasta 
Amore’s social media handles. Only small pictures of delivery services are sued since we are assum-
ing the target audience is already familiar with them, and has one or all of the following applications 
already downloaded to their phone.

Pasta Amore’s tag line at the bottom is used to remind diners that they offer their favorite Italian com-
fort foods in the modern and trendy atmosphere they desire.
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Pasta Amore Table Tent
Create a table tent for Italian restaurant Pasta Amore, an establishment targeting upper-middle class families, 
where parents are in their 30’s and 40’s and looking for a place to bring their young family that is nicer than 
McDonald’s, but not as formal as a restaurant where you need a reservation. Use the table tent as a way for 
patrons to continue engaging with the restaurant while dining and after going home.

Adobe InDesign used for the layout of this table tent. The piece was a major opportunity to freshen up the 
“look” of Italian restaurants – making the deliverable look more Instagram-worthy and sleek, but still with a 
touch of traditional Italian imagery. Border colors chosen from the Pasta Amore style guide to reflect a tradition-
al Italian color motif, but the opacity was lowered to 59% to not take away from the modern elements of the ta-
ble tent that needed to catch the viewer’s eye first. A hashtag was used to appeal to patrons who are on social 
media and diner submitted social media photos were featured to incentivize interaction. The logo does not take 
a predominant place on the table tent since the target audience is already in the restaurant.
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Pasta Amore Brochure Outside
Create a trifold brochure for Italian restaurant Pasta Amore that provides a lot of important information in a bal-
anced and uncluttered way. This needed to be a brochure people would want to have on their fridge.

Adobe InDesign used for the layout of the front page of the brochure. This page of the brochure aims to carry 
on the brand identity featured in the menu and table tent, but the border does not wrap around the entire page. 
Once folded, the brochure design will remain balanced by only having the border be on the top and bottom of 
the page. The aim of this page of the brochure was to provide a lot of important information in a balanced and 
uncluttered way. This needed to be a brochure people would want to have on their fridge. Circles were used to 
help make the pictures stand out as well as add variety to a brochure filled with lines and a lot of text.  Plenty of 
white space was included to give the piece a clean, “breathable” look; giving the viewer a chance to “breathe” in 
between pieces of information.
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Pasta Amore Brochure Inside
The inside  of the brochure continues with the clean and simple format of the front and provides an alternate 
version of the menu, but with similar styling. The interior of the brochure is the complete menu that can be 
referenced for ordering carryout or delivery and follows the same fresh and uncluttered design of the in-house 
menu. The fact that the full menu is still offered and featured within the brochure reminds the target audience 
that they can have the same modern and traditional feel of Pasta Amore, but in the comfort of their own home.

The red, green and white border is featured once again, but this time goes around the entire page since this 
page will be viewed in its entirety. Using Klinic Slab Bold in black for the menu categories signifies the start of 
each section and separates the different sections without too many dividing lines cluttering the design.

The “Build Your Own Pizza” section is still set aside within a box as a special menu element meant to catch the 
eye.
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Retirement Magazine Cover

“Sofitel Moorea la Ora Beach Resort” by <SLiM> is licensed under CC BY 2.0
Nature mockup psd created by freepik - www.freepik.com

Create a travel-inspired magazine cover targeted to retired individuals. 

Adobe InDesign was used to create this layout. Goudy Old Style was used for the masthead not only because 
it is legible and would stand out on the cover, but it reflects the maturity of the magazine’s target audience. An 
offer to get “more bang for your buck” was placed in a circle for emphasis. 81C 100M 12Y 2K was chosen for its 
soothing qualities and was used at a lowered opacity in the circle to help the copy stand out. A bold italicized 
version of Myriad Variable Concept with white fill and black strokes was used for the copy of the cover for vari-
ety and to catch the eye.

The open spaces in the image helped determine the hierarchy of the layout and naturally allowed for a minimal, 
yet impactful cover.
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Amethyst Bay Web Banner
Create a web banner in .gif format for the client using the logo and colors given that targets an audience of peo-
ple ages 25-40 who are looking for an Instagram-worthy destination.

Adobe Photoshop was then used for the layout and animation of the .gif web banner. Ellipse Tool with a shape 
at a 60% opacity used to isolate and draw attention the copy and call-to-action button of the banner. Arial font 
used for legibility and to adhere to the brand identity as stated in the style guide.
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Balance was achieved by placing the glass and logo on opposite ends of the banner and having the copy and 
call-to-action in the middle of those objects. CMYK (81% 100% 12% 2%) chosen from the style guide for the 
copy and call-to-action button to carry over brand identity and complement logo.
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Amethyst Bay Magazine Ad
Create a print magazine ad for the client, targeting an audience of people ages 25-40 who are looking for an 
Instagram-worthy destination. Good vibes only!

Adobe Illustrator was then used for the layout of the magazine ad. CMYK (42% 0% 24% 0%) was used 
since the ad will be printed and was from the brand’s style guide. GeosansLight was chosen as a comple-
mentary typography to the Art Deco feel of the logo. Photoshoot Regular was chosen not only as a comple-
mentary typography to the cursive found in the logo, but to also represent the hand lettered style popular 
with the target demographic.

Hierarchy and movement were created by placing the copy of the ad as cascading words (with “spirits” in a 
different font and size for emphasis) at the top to quickly draw the eye in a diagonal line down to the girl and 
drink, eventually leading to the business logo. Horizon line used to naturally divide the ad into two spaces, 
allowing for space to feature text up top.
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Germane Graphics & Letters Collage

Underground mockup psd created by rawpixel.com - www.freepik.com
“Astronaut Photography”, by Pixabay, used under CC0 1.0 / Cropped from original

“Festival Festival Day Of The Dead Catrina”, by Max Pixel Contributors, used under CC0 1.0 / Cropped from original
Historic American Buildings Survey, C., Barnett, T. P. & Simonds, O. C. (1933) Rockcliffe Mansion,Bird Street, Hannibal, Marion County, MO. Hannibal Marion County Missouri, 1933

Documentation Compiled After. [Photograph] Retrieved from the Library of Congress, https://www.loc.gov/item/mo1118/. / Cropped from original
“Ornate black oval frame”, by Natalie Shaw, no licensing listed / Cropped from original

“Texas Blue Bonnets”, by Jeff P, used under CC BY 2.0 / Cropped and saturation modified from original

The was one of the earlier designs for my graphic design business, where I had to create a multi-layered col-
lage promoting my business and brand identity. My main objective with this brand collage was to show a range 
of aesthetics and moods, fantasy side by side with reality, in an effort to attract customers wanting a graphic 
designer who could cater to their specific needs, whatever they may be.

The two different fonts and their sizes were chosen because they were visually contrasting yet still comple-
mentary. The use of all uppercase then all lowercase lettering in the logo may be considered conflicting, but 
this was an intentional way to contribute to the theme of “contrasts” in my collage. The colors chosen are not 
necessarily considered complementary colors on the color wheel, but also added contrast.

Adobe Photoshop was used to combine nine different images into one collage. Content-aware allowed me to 
remove some power lines from a photo I personally took of the tree. Color saturation was adjusted and made 
consistent throughout each image to balance the “moody” feel with the bright pops of color.


